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mMTABE

performing Significance Testing

U Large variety of question formats available

U Quick and easy to select

U Formats can be applied to multiple questions

U MmTABE supports Significance T
U Percentages

u Means
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mTAB - mTAE User

File Edit Format Data RunTab View Help

A1 x| [+

Tl T - Of all respondents that
Brand of term Purchased | purChased Brand E’ 77.310

Brand A  Brand C Brand E Brand G

Marital Status
Married T208%  T4.02% T0.65%  TIT74%
Single 2410% 24.43%  1810%  24.94% 23.32%
Other 3.82% 1.55% 4 60% 4.41% 3.94%
Formatted Subset Total 100.00%  100.00% 100.00% 100.00% 100.00%

Formatted Sample Total 100.00% OO00% 10000%  40000% . 100.00%
Umieighted Sample Total Count 6,062 1,136 1 2645 1,344 9,858

Ane Bracket
LInder 20 0.72% 0.59% 0.00%
20To 24 4.20% 1.36% 0.25%
25To 249 6.25% B.75% 0.29%

307034 TORUCIRRTEEE UnweightedCount always on

35 To 39 957%  10.81%  1.85% .
40To 44 1001%  1348%  207% e Screen to help ensure you have

45 To 49 11.67% 18.81% 6.16%

P rARRERs  |[arge enough sample for any
A5 To a4 9.19% 8.25% 9.58% ‘ meanlngful analysis.

B0 To 64 T.22% B.62% 14.16%

65 To 64 T.4T% 3.758% 16.50% 2%
70 Qr Over 13.28% 510% 41.13% 18.38% 18.03%
Formatted Subset Total 100.00% 100.00% 100.00% 100.00% 100.00%
Formatted Sample Total 100.00% 10000% 100.00% | 100.00% 100.00%

Umieighted Sample Total Count 5,866 1,043 1,208 1,347 95149
L




mTAB - mTAE User

Columns Roves [ Guestions

Fitter

Studies Primary Laver

My Taks

File Question RunTab View Tree Help

s ol FFE 7|

Mean = ]| 2] w2|

Available Topics/]

B—{3 Erand Characteristics

— 2 Model # of ltern Purchass
— 2} Brand of ltem Purchased
— 2 Month ltem Purchased
— _.J'-ﬂ Furchase Price {100's)
B— %2 MostImportant Purchase
Your Satisfaction/Ratings
i Owerall Opinion of ltem

Column %'s, Sample Base
Caolumn %'s, Subset Base

Significance Test- Percentages

Row %'s, Sample Base
Row %'s, Subset Base

Significance Test- Means
Median

Top 2 Box

Bottom 2 Box

Weighted Counts
Unweighted Counts

Fow Stubs:

2 Recommend Ta Friend/®
) Styling
/ SizeiProportions
¢ Color
) Customer Service

@ [Esseotuse)

¢ Availability of Accessories

2 walue for Price Paid
General Experience
Praoblems Experienced
Previausly Purchased Brand
Other Brands in Household
Demodgraphics

— 2 Gender

— 2 Marital Status

— _,ﬂ Ane Bracket

— &) Total # Children In Family

— &+ Education
} Qocupation

H— ¢ Incame

elative

Frimary Study: mTAB Demanstration DB - Current Year
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| Brand of ltem Purchased

Formatted
Brand A Brand Brand E Brand G Subset
Total

Marital Status
Married T2.08% F4.02% T3 % T0.E5% T274%
Single 2410% 24 43% 18.10% 24 94% 23.32%
Other 382% 1.55% 4 B0% 4 41% 394%
Formatted Subset Total 100.00%  100.00% 100.00% 100.00% 100.00%
Formatted Sample Total 100.00%  100.00% 100.00% 100.00% 100.00%
Umieighted Sample Total Count 6,062 1,136 1,264 1,394 9,848

Ane Bracket
Mean feighted Average
Umnweighted Sarmple Total Count

Income
Median 58, 71642 141, 31539 7820047 B3,529.28 63514497
Umieighted Sample Total Count 8192 967 991 1,186 3,336

Yalue for Price Paid
9.5 Excellent 21974% 4210% 51.78% 41 .97% 3571%
7.8 ey Goaod 3241% 2377T% 28.09% 30.88% 31.17%
5.5 Good 2285% 20.74% 11.32% 18.67% 20.06%
3.5 Fair 10.87% 9.34% 5.20% 6.91% 5.06%
1.5:FPoor 472% 4.05% 3.60% 1.58% 4.00%
Formatted Subset Total 100.00% 100.00%  100.00% 100.00% 100.00%

Formatted Sample Total 100.00% 100.00% 100.00% 100.00% 100.00%
1| m |

Prirmary Study: mTAE Demaonstration DB - Current Year




mTAB - mTAE User

Columns Roves [ Guestions

Fitter

Studies Primary Laver

My Taks

File Question RunTab View Tree Help

& wBEE 2|

Column %'s, Sample Base

Available Topics/]

B—{3 Erand Characteristics

— 2 Model # of ltern Purchass
— 2} Brand of tem Purchased
— 2 Month ltem Purchased
— _.,'-ﬂ Furchase Price {100's)
B— %2 MostImportant Purchase
Your Satisfaction/Ratings
Owverall Opinian of ltem

Column %'s, Sample Base
Column %'s, Subset Base
Significance Test- Percentages
Row %'s, Sample Base
Row %'s, Subset Base
Mean

Significance Test- Means
Median

Top 2 Box

Bottom Z Box

Weighted Counts
Unweighted Counts

Recommend Ta Friend/R
Styling

SizefProportions

Calar

Customer Service

¢ Availability of Accessories

2 walue for Price Paid
General Experience
Praoblems Experienced
Previausly Purchased Brand
Other Brands in Household
Demodgraphics

— 2 Gender

— 2 Marital Status

— ,ﬂ Ane Bracket

— &) Total # Children In Family

— &+ Education
Cecupation

H— ¢ Incame

elative

Frimary Study: mTAB Demanstration DB - Current Year

Fow Stubs:

7 Marital Status
Py Ade Bracket
Income
/ Walue for Price Paid

-

Value for Price Is set to Top 2
Box and now we set Ease of
Use to Bottom 2 Box.

SAIPE MBI 7 JSAET T, 1] SOUROT . SMoy . SUoEsne
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File Edit Format Data RunTab View Help

=|=l=lal-|_[|@x

A1 x| [+

[c] o | E
Brand of ltem Purchased

Formatted
Brand A Brand Brand E Brand G Subset
Total

Marital Status
Married T2.08% F4.02% T3 % T0.E5% T274%
Single 2410% 24 43% 18.10% 24 94% 23.32%
Other 382% 1.55% 4 B0% 4 41% 394%
Formatted Subset Total 100.00%  100.00% 100.00% 100.00% 100.00%
Formatted Sample Taotal 100.00% 100.00% | 100.00% g L
Umieighted Sample Total Count 6,062 1,136 1,264

In this case, Top 2 adds
Ao Sene together the people that sai

Mean Ieighted Average

Urmeaighted Sample Total Count i ﬁ E X C e I I e n t C\)

Income
Median > . TE,20087 B3,529.28 63514497
Umieighted Sample Total Count g 991 1,186 3,336

Yalue for Price Paig BOttOm 2 addS
Top 2 B5.87% 79.88% 72.85%

Urweighted Sample Total Count 986 1,240 1,373 together those that
sal d nFai

Easze ofllze
Bottam 2
Urweighted Sample Total Count

1| n

Prirmary Study: mTAE Demaonstration DB - Current Year




mTAB - mTAE User

File Question RunTab View Tree Help

EEE

Gl R = #||

Column %'s, Sample Base

Available Topics/]

Columns Roves [ Guestions

Fitter

Primary Laver

Studies

My Taks

B—{3 Erand Characteristics

— 2 Model # of ltern Purchass
— 2} Brand of tem Purchased
— 2 Month ltem Purchased
— _.J'-ﬂ Furchase Price {100's)
B— %2 MostImportant Purchase
Your Satisfaction/Ratings
i Owerall Opinion of ltem
2 Recommend Ta Friend/®
) Styling
/ SizeiProportions
¢ Color

/ Customer Service

@ [Esseotuse)

¢ Availability of Accessories

2 walue for Price Paid
General Experience
Praoblems Experienced
Previausly Purchased Brand
Other Brands in Household
Demodgraphics

— 2 Gender

— 2 Marital Status

— _,ﬂ Ane Bracket

— &) Total # Children In Family

— &+ Education
} Qocupation

H— ¢ Incame

Column %'s, Sample Base
Caolumn %'s, Subset Base

Significance Test- Percentages

Row %'s, Sample Base
Row %'s, Subset Base
Mean

Significance Test- Means
Median

Top 2 Box

Bottom 2 Box

Weighted Counts
Unweighted Counts

elative

Frimary Study: mTAB Demanstration DB - Current Year

NSz

Fow Stubs:

£ [ marital Status

g AUe Bracket
/Income
 Walue for Price R
/ Easeofllse

Weighted olUnweightedcount
formats help display the result
of a question in terms of the
number of respondents that
gave each question response

SAIPE MBI 7 JSAET T, 1] SOUROT . SMoy . SUoEsne

SofEL AW




mTAB - mTAE User

File Edit Format Data RunTab View Help

=|=l=lal-|_[|@x

A1 x| [+

[c] o | E
Brand of ltem Purchased

Formatted
Brand A Brand Brand E Brand G Subset
Total

Marital Status
Mo Ansuer 238
Married , 7,054
Single , 2438
Other 366
Urweighted Subset Total Count , 10,097
Umieighted Sample Total Count ¥ 10,097

Ane Bracket
Mean feighted Average
Umnweighted Sarmple Total Count

Income

Meian SUEREE! Since we are viewing our data
Umieighted Sample Total Count 8192 .
as counts, mTAB automaticall
“alue for Price Paid . .
Top 2 Includes No Answer in our
Lmweighted Sample Total Count I'eSU|tS, a”OW|ng us tO see the
Ease of Use proportion of respondents that

Bottam 2

Unweighted Sarmple Total Count did not answer the queStion.

1| n

Prirmary Study: mTAE Demaonstration DB - Current Year




File Question RunTab View Tree Help

E%J% ﬂ l Column %'z, Sample Base vJ. g @ﬂ

Column %'s, Sample Base
Caolumn %'s, Subset Base

Available Topics/] Row Stubs:

. — Significance Test- Percentages - -
E] Brand Characteristics Row %'s, Sample Base ’ 2 | Marital Status
2 Model# of ltern Purchas{ Row %'s, Subset Base ‘ _?,"S.J Age Bracket
e |Elrand of tern Purchased Mean

Significance Test- Means

Median
2y Purchase Price (100's) Top 2 Box

?' Mostimportant Purchasd  Bottomn 2 Box

Your Satisfaction/Ratings Weighted Counts
Unweighted Counts

Questions
EUOIEaNE

Incorme

2 Month ltern Purchased

SMoY

2
2 walue for Price Paid
2

Roves

Ease of Use

Columns
SULUANOD

General Experience
Prablems Experienced
Previously Purchased Brand
Other Brands in Household
Demoaographics

— 2 Gender

™

Fitter
EENTE]

Column % is not the only
percentage view we can see |
MTAB. We can also choose ftf
have our percentages add
across each row instead.

Laver
JEL=R

m

—® Marital Status

MBI

— _.jﬂ Ane Bracket
¢ Total# Children In Family
—— % Education

Primary

m

¢} Qccupation
£ Income
! State

Studies
EIINIS

m

My Taks
QL AW

™

o ——

m

Frimary Study: mTAB Demanstration DB - Current Year
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1|

Formatted Subset Total
Formatted Sample Tatal
Umieighted Sample Total Count

Ane Bracket
Mean feighted Average
Umneeighted Sarmple Total Count

Income
Median
Umieighted Sample Total Count

Walue for Price Paid
Top 2
Urweeighted Sample Total Count

Easze ofllze
Bottam 2
Urweighted Sample Total Count

n |

7.02% 0.43%
7.02% 0.43%

§,062 1,136
49.54 46.45
5 966 1,098

5871642 14131539
5,192 967

G2.16% (5.87%
5,670 LT

6.09% 3.64%
6,023 1133

Pritnary Study: mTAE Demaonstration DB - Current Year

54.95
1,208

7820057
4991

70.88%
1,240

4.76%
1,246

£3,529.28
1,186

72.86%
1,373

2.79%
1,383

This would change our tab

t o

the survey who are marriec

1.

9,269

5.26%
8,785

t el

8 5 %

F4 X [+] |1.847500603%
Al B lc] o | E F G H [ 1 [ K L M
1 Brand aof term Purchased
Formatted
2 Brand A Brand C Brand E.  Brand G Subset
Total
| 3 Marital Status
4 Married T19% 0. 46% 1.74% 11.24%
5 Single 5.49% 0.41% . 1.66% 0.r2%
G Other T41% 019% 214% 4 11.86%
7
8
9

| us n

pur cha

File Edit Format Data RunTab View Help
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File Question RunTab View Tree Help

EEEEL P el

Column %'s, Sample Base
Caolumn %'s, Subset Base

Available Topics/] Row Stubs:

. — Significance Test- Percentages = -

[E] Brand Characteristics Row %'s._Sample Base oy | £ Marital Status
2 Model# of ltern Purchas{ Row %'s, Subset Base _?,"S.J Age Bracket
2 Brand of tern Purchased Mean
2 Month lterm Purchased ﬁlg;ilgr?ance Test-Means

i

2y Purchase Price (100's) Top 2 Box

?' Mostimportant Purchasd  Bottomn 2 Box

Your Satisfaction/Ratings Weighted Counts
Unweighted Counts

Questions
EUOIEaNE

Incorme

SMoY

2
2 walue for Price Paid
?' Ease of Use

Roves

Columns
SULUANOD

General Experience
Prablems Experienced
Previously Purchased Brand
Other Brands in Household
Demoaographics

Fitter
EENTE]

Depending on our needs,

Laver
JEL=R

@ oender MTAB can base its percentag

—® ) .
— @y Age Bracket calculations on either the
—— & Total# Children In Famil
% caucaton y Sample or Subset Total.
/ Qocupation
£ Income
! State

Primary
AJEL

Studies
EIINIS

SOEL M

The default is for all
percentages to be base
upon the Sample Total.

My Taks

Frimary Study: mTAB Demanstration DB - Current Year




File Question RunTab View Tree Help

7 & ||-Y| Al 58] famd i B #| | column s, sampleBase  ~| ]| (2] w2

Column %'s, Sample Base
Caolumn %'s, Subset Base

- AVEII-EI:]-IE TopicsiC Significance Test- Percentages
[E] Brand Characteristics Row %'s, Sample Base

2 Model # of ltern Purchas i la e e
2 Brand of tern Purchased Mean

2 Month lterm Purchased ﬁlg;ilgr?ance i

Vi

2y Purchase Price (100's) Top 2 Box

?' Mostimportant Purchasd  Bottomn 2 §

Your SatisfactioniRatings Weighted
Unweig

Fow Stubs:

¢ Marital Status

! | Marital Status

g Aue Bracket
! Income

Questions
b w
EUOIEaNE

SMoY

Roves

k|

! Walue for Pri
! Ease of Lse

Columns
SULUANOD

General Expetience
Problems Expetienced
Praviously Purchased Brand
Other Brands in Househaold
Demoaographics

— 2 Gender

—%

— _.jﬂ Ane Bracket

— %) Total# Children In Family

— %) Education
il i

m

Fitter
EENTE]

Laver
JEL=R

m

The best way for me to
lllustrate the difference is
to add a 2 occurrence of
Marital status to the rows.

Primary
AJEL

m

Studies
EIINIS

m

Then format that question
to Row %O0s,

My Taks
QL AW

m

o ———

m

Frimary Study: mTAB Demanstration DB - Current Year
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File Edit Format Data RunTab View Help

_—T——— - =
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F12 X[ |16.438032426%
Al B lc| E |F G H L | 9 | K L M -
1 Brand of ltem Purchased
Farmatted
2 Brand A Brand C Brand E.  Brand G Subset
Total
| Marital Status
i Married 719% 0.46% 11.24% _ _ _ _
5| sk B4T%|  0.41% The first question is using
6 Other 741% 0.10%
7 Formatted Subset Total 7.02% 0.43% Sample based percentage
8 Formatted Sample Tatal T.02% 0.43%
Unweighted Sample Total Count 6,062 1,136 a n d a S S u C h
L everyone who is married
Married 54.01% 4.05% 15.50%  100.00% and purchased ANY brand
Single 5B 7H% 417% 17.07%  100.00%
Othir 62.54% 1.56% & 100.00% 1 . 8 5 % p ur C h a
Formatted Subset Total 64.59% 3.98% Bl (] %,
Urweighted Sample Total Count 1,136
You can see that the -
percentages shown for BEEE The second is using Subset
the two occurrences of based percentages. Soitis
the same question are EEEEEESTESESEEE S ay i Ng fAof ev

Pritnary Study: mTAE Demaonstration DB - Current Year

significantly different.

m

married and purchased one ¢

the 4 brands we have subset

16.44% pur che




File Question RunTab View Tree Help

CEEFERPEREEEE
Farmat Styles Editor

Available Topics/Questions: Row Stubs:
E] Brand Characteristics ) Marital Status
7 Model # of ltem Purchased
2 Brand of ltem Purchased
2 Month ltern Purchased
2y Purchase Price (100's)
?' Mostimportant Purchase B4
Your Satisfaction/Ratings

EU0NEaNE

¥ Ane Bracket

Questions

! Income
! Walue for Price Paid

Roves

SMoY

! Easeofllse

Columns
SULUANOD

Clicking on this icon
will bring up the
Format Styles Editor.

Fitter
EENTE]

Laver

Primary

— _._,'*ﬂ Ane Bracket
¢ Total# Children In Family
! Education

Studies
EIINIS

¢} Qccupation
£ Income
! State

My Taks
QL AW

Format Styles Editor




Format Style “ To create a Format

Available Styles: Format Display Ordering:

Apply
Column %'s, Sample Base Mean /Weighted Average Style Of your OW”’
Column %'s, Subset Base Urmeighted Sarnple Total Count Close S|mp|y CIICk on the

Significance Test- Percentages

Row %'s, Sample Base New NeW button

Fow %'s, Subset Base

Mean Maodify

Significance TeMNgMeans Formats for ==cuestionQesponses==

Median and Formatted Totals: Delete

Top 2 Box

Bottom 2 Box | Make Default |

YWeighted Counts

Unweighted Counts | Save Default |
|

Refresh Formats

giat Parameters:

A Help
Format Context

@ Row Calumn Layer

Description

Displays a row representing the weighted average, or Mean along with the This dlalog allows you to
Fnweighied Sample Totsl see all of the Format Styles
that are currently available
to you, along with a detailed
breakdown of how the
format is structured and a
text description of this style,

In the available styles list, the
style that is currently setto b
the default is highlighted bold




W New Format Style

Format Style Mame:
Based Upon Style: | Mean

Ayailable Formatting Options: Format Display Ordering:
gp Percentages Mean f'Weighted Average

gp Totals Unweighted Sample Total Count Cancel
gF Statistics W

gp Top/ Bottom Eoxes
gp Respondent Counts

Hel
gR Optional Parameters ‘_—p/

Formats for ==Cluestion Responses==
and Formatted Totals:

gR Multiple Response Optional Parametars

Format Parameters:

Format Context

Clicking on the New button
brings up the New Format Style
dialog. The left side of the dialog
lists all of the options available to
you when building a style and the
right side displays the options
you have selected for your style.

@ Row Column Layer




B revomrsye
—

Format Style Mame:

Based Upon Style: ;Mean

Column %'s, Sample Base
Column %'s, Subset Base

o Percentages Significance Test - Percentages
oF Totals Row %'s, Sample Base

qp Statistics Row %'s, Subset Base

R Top! Bottom Box|Mean

ge Respondent CoySignificance Test- Means

gF Optional Parame{Median

gR Multiple Response Optional Parameters

Available Far

FOTTats T0F == LIEET0n RECN
and Formatted Totals:

Format Parameters:

Farmat Context

S T e The first step when creating a
Format Style of your own is to
see if there is a current style that
Is close to what you want. If so,
selecting that style can be a gres
time saver, as it will populate the
right side with that styles option




Mew Format Style

Format Style Mame:

Based Upon Style: | Column %'s, Sample Base

Ayailable Formatting Options:

Format Display Ordering:

gR Fercentages

gk Totals

= Statistics

Mean fMWeighted Average
Lower Quarile

Median

Lpper Quartile

Standard Deviation
Response Weighted Sum
T-Statistic (Equal Wariances)
T-Statistic (Unequal Variances)
Z-Statistic

Percentage Significance

4 I

=<(uestion Responses>>

Formatted Subset Total Cancel
Formatted Sample Total m
Lnweighted Sample Tatal Count -

Help

Formats for ==Cluestion Responses==
and Formatted Totals:

Format Context

@ Row Column Layer

% Column Sample

gat Parameters:

With a base style selected, we
turn to the left side of the dialog
to find any additional formatting
options that we need.

In this case we choose the
Mean/Weighted Average optio




p
I New Format Style S

Format Style Mame: | Column %'s & r-.-1ean|

With our Format Style
Ayailable Formatting Options: Format Display Ordering: 0 deflned’ We nOW glve It
W Percentages Wean | Weighied Avgrage a name and click OK to

R Totals <<0Question Respon L :
= Statistics Formatted Subset Tota = save it for future use.

—a |MeanIWeighted Average Farmatted Sample Total
Lrweighted Sample Total ©

Based Upon Style: | Column %'s, Sample Base

Lowver Cuartile

Median

Lpper Quatdile

Standard Deviation

Fesponse Weighted Sum
T-Statistic (Equal Mariances)
T-Statistic (Unegqual Wariances)
Z-Statistic

Fercentage Significance

L] I

Formats for ==Question Responsy
and Formatted Totals:

% Calumn Sample

Format Parameters:

Format Context

@ Row Column Layer

The Mean/Weighted Average
option is added to the format
options listed on the right anc
can be dragged up or down t
re-order where it will appear.




Select Group or Private Save

Would you like to save this format for group use or for your private use only? Depend|ng On your user

_ SEILTeEs, YEILIEL el glielu]sie
AllUsers to select if you wish to save the
Allow other group members to edit this resource format for yourself Only (PrlvatE)

or for use by all users in the use
groups that you belong to.

Ok || Zancel |

Format Style

Available Styles: Format Display Ordering:
Column %'s & Mean Mean fWeighted Average
--- Default Formats - <Cuestion Responses»>
Column %'s, Sample Base @bled Subset Total
Column %'s, Subset Base Formals
Significance Test - Percentages Urveighted
Row %'s, Sample Base
Row %'s, Subset Base Formats for ==Guestion
Mean and Formatted Totals:
| | Significance Test- Means % Column Sample
Median
Top 2 Box
Bottarm 2 Box

e e Once you press OK, the
E— Format Style is saved for
future use and will be listed |
the list of Available Styles. It
can now be applied to any
guestion, whenever you wish

Format Context

@ Row Column Laye

Description




I—

File Edit Format Data RunTab View Help

=|=l=lal-|_[|@x

x| [+

[c] o [ €
Brand of ltem Purchased

Formatted
Brand A Brand C Brand E Brand G Subset
Total

Marital Status
Married 11.24%
Single 9.72%
Other 11.86%

Formatted Subset Total 10865 Wlth Our neW format Style
Formatted Sample Tatal 1
Lrmiveighted Sarr']npleTDtal Count , applled to the Age
guestion, we now see that
Ane Bracket
Mean SWeighted Average 49,54 4648 64.95 53.78 gral  both the mean and

Under 20 0.71% 0.59% 0.00% 0.15% 0.591%

20 Ta 24 4.20% 1.36% 0.25% 1.83% 312% percentages are dISpIayed
25 To 24 B.25% B.75% 0.29% 8.01% 5.16% Wlth the mean at the top

30 To 34 805%  1015%  1.07%  578%  7.22%
35 To 28 R LR L  as we defined.
40 To 44 10.01%  1348%  207%  813%  8.63%
45T0 49 1167%  1881%  B16%  1048%  10.97%
50 To 54 1128%  1435%  G.O5%  1300%  11.01%
55 To 59 919%  B.25%  958% 1218%  0.60%
B0 To 64 722%  B.62% 1415%  10.64%  £.80%
B5 To 69 747%  3.75%  1650%  7.70%  B.74%
70 Or Over 13.28%  510%  41.13%  1838%  18.03%
Formatted Subset Total 100.00%  100.00% 100.00% 100.00% 100.00%

26 Formatted Sample Total 100.00%  100.00% 100.00% 100.00% 100.00%
1

Pritnary Study: mTAE Demaonstration DB - Current Year




MNew Format Style

Format Style Mame:

Based Upon Style:

Available Formatting Options:

[TTI TR

qp Totals
gR Statistics

Column %'s & Mean

Format Display Ordering:

% Column Subset
% Column Sample
% Row Subset
% Rowe Sample
% Total Subset
% Total Sample

gp Top!Bottormn Boxes
gh Respondent Counts

qp Optional Parameters
R Multiple Fesponse Optif

L I

Format Context

@ Row

Calumn

m

Mean fWeighted Average
=<(uestion Responses>>
Formatted Subset Total
Formatted Sample Total
Lmweighted Sample Total Count

Formats for ==Gcuestion Responses==
and Formatted Totals:

% Column Sample

Format Parameters:

Ok
cancel
Description

Help

We have already seen
that mTAB can display
Row or Column

percentages. And that

either can be based upo
the Sample Total or the
Subset Total of a
guestion.

In addition to this, it is possible to have all percentages based upon the {

of any question combination. So in our earlier example, we could have ¢

SO

t hat
status,

| t sail d

nof

everyone who

what percentage sail d the




Mew Format Style

— : MTAB offers many
Format Style Mame: | Column %'s & Mean dlﬂ:erent TOta| fOI‘matS

Based Upon Style: | Column %’s, Sample Base —

Ayailable Formatting Options: Format Display Ordering:

% Percentages _ Formatted Totals present their resu
P in the same format as the rest of the

@ Formatted Subset Total

T LR s ClLiStion. SO if the question is

et Total Count 3 S o = BEsion Frsaeren: f O r m a t t e d a. S % 6 S
i %. If the question is a count, the

e fotal t-oun % Column Sample

and Formatted Totals:
Total Count tOtaI IS a COU nt-

et Remainder

et Remainder

feighted Sample Total Count
Sum of Farmatted Responses UnweightedTotals present the actus

number of respondents that make u
Format C that total. Weighted Totals represe
those same respondents, but with t
appropriate weight factor applied to
each respondent.

2
w
w
w
o
:I
3
3
2
=

Sum of Formatted Responses is for mylti
response questions and will provide a §
total reflecting the total number of
responses, rather than respondents.

For each type of total, you have: Subset, which totals all responses selected
guestion, Sample, which totals all responses to that question whether they ar
selected or not and Remainder, which is the difference between the two.
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Format Style Mame: | Column %'s & Mean

Based Upon Style: | Column %'s, Sample Base

Ayailable Formatting Options: Format Display Ordering:
qp Totals Mean ! YWeighted Average
<<Question Responses>>»

Mean f'Weighted Average
Lower Quartile

Linweighted Sample

Median @ —
Lpper Quartile
Standard Deviation
Response Weighted Sum
T-Statistic (Equal Wariances)
T-Statistic (Unequal Yariances)
Z-Statistic

Percentage Significance
Chi-Sguare Statistics

Formats far
2 ormatted Totals:

% Column Sample

Format Context

@ Row

Rounding out the statistical offerings, mTAB also
has the ability to provide Ci8quare statistics
based on the currently selected data.




MNew Format Style

Format Style Mame:

Based Upon Style: | Column %'s & Mean

Available Formatting Options:

e Top f Bottorm Boxes
—@ Top1
—a Top 2
Top 3
Top 4
Top &
Top &
Bottom 1
Bottam 2
Bottom 3
Bottam 4
Bottom &
Bottom &

I

bbbbbbbillld

Format Display Ordering:

-~

Mean fWeighted Average
=<(uestion Responses>>
Formatted Subset Tata

and Formatied [olals!

% Column Sample

Format Parameters:

Format Context

@ Row Calumn

Layer

As we saw earlier, the
standard list of available
format styles does offer
the options:

- Top 2 Box
-Bottom 2 Box

Sometimes though, you
may require a top or
bottom box that captures
a different number of
responses.

MTAB offers the ability
to develop a format that
shows up to 6 responses
In either direction.




@ MNew Format Style

Faormat Style Mame: |

Based Upon Style: | Column %'s, Sample Base

Ayailable Formatting Cptions:

Format Display Qrdering:

gF Percentages

gF Totals

R Statistics

gF Top!Bottom Boxes

|Respnndent¢nunts
E Lnweighted Respondent Count ———

Weighted Respondent Count
gF Optional Parameters
gF Multiple Response Optional Para

Mean HWeighted Average

<<(uestion Responses:>>
Formatted Subset Total
Formatted Sample Total
Lmiweighted Sample Total Count

Formats for ==GQuestion Besponses==
and Formatted Totals:

% Column Sample

Format Paranye

Farmat Context

@ Row Column Layer

Ok
Cance

Descripty

" Sometimes it is Important

to see the actual number
of people that give each
response.

UnweightedRespondent
Counts will provide the
raw counts for each
response.

Weighted Respondent
Counts provide the counts
for each response, with
the studies weighting
factor applied to each
respondent.




I New Format Style

I—

Format Style Mame:

Available Formatting Options:

Based Upon Style: | Column %'s, Sample Base

Format Display Qrdering:

gp Fercentages

qp Totals

gp Statistics

P Top ! Bottom Boxes
gp Respondent Counts

Cptional Parameters
Include Mo AnswerMot Stated
Cale Layer %s from Totals

Calc Layer %s from Laver Totals

Format Context

@ Row Colu

When using Layer, by default your Row % will add to 100% across all of the
columns beneath a column response. Using these options, you can change
Instead to add to 100% across all columns of the column/layer combined, or
that taking the same layer response beneath each column response and adc
them will sum to 100%, Examples on the following page.

<<Question Responses:>>
Farmatted Subset Total
Formatted Sample Total
Lrweighted Sample Total Cg

Al o ==Cuestion Responses=»=
and Formatted Totals:

gF Multiple Response Optial Parameters

% Calumn Sample

Format Parameters:

By default mTAB

excludes people who did
not answer the question,

from your results. This
option allows you to
choose to have them
Included.
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File Edit Format Data RunTab View Help
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Marital Status

Fl

Primary|

Married

Gender Female

Education
Grade School Grad, Mo High School
Some High School
High School Graduate
Some College
College Graduate
Some Post-Grad
Post-Graduate Dearee
Other (Trade Schoal)
Formatted Subset Total
Formatted Sample Total
Ureweighted Sarmple Total Count

Calc Layer % from Totals. Total o
all Column and Layer responses |

Formatted

Subset;
Total

100.00%
100.00%
100.00%
100.00%
100.00%
100.00%
100.00%
100.00%
100.00%
100.00%

33,881

Single

Formatted
Female Subset

100.00%
100.00%
100.00%
100.00%
100.00%
100.00%
100.00%
100.00%
100.00%
100.00%

12,391

combined add to 100%

Default Row

format. Layer

columns within each Column

response add to

100%.
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FEile Edit Format Data RunTab View Help
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Al

[cfo]

Marital Status
Married
Faormatted

single
Formatted

«

Gender

Education

Grade School Grad, Mo High School
Sorme High Schog

T ece Graduate

Some PostGrad

Post-Graduate Degree

Other (Trade Schoal)

Formatted Subset Total
Formatted Sample Total
Unweighted Sarmple Total Count

.

Primary Study. mTAE Demonstration DB - Current Vear

Female

Subset
Total

73.22%
70.65%
70.08%
BB B5%
55.08%
T361%
7543%
66.06%
70.26%
70.26%
33,881

Female Subset Male  Female
Total

21.09%
2431%
2579%
27 45%
28.89%
2294%
211%
29.13%
2618%
26.19%
12,381

Calc Layer % from Layer Totals.
The sum of the same Layer
response across all Column
responses add to 100%




